
The Avid Listener 
Editorial Guidelines  
 
The Avid Listener publishes short features on music and a variety of music-related subjects once a week. Focus 
areas include contemporary popular music (everything from Top 40s to hip-hop, R&B to disco revival); Western 
art music, both classical and current; world music; music in media and popular culture; and the music industry 
and entrepreneurship studies. The Avid Listener encourages submissions outside of these focus areas, and all 
features will be evaluated on a case-by-case basis. Following the guidelines below, please submit your materials 
to Andrew Dell’Antonio (adellant@gmail.com) or Felicia M. Miyakawa (fmmiyakawa@gmail.com), editors of 
The Avid Listener. 
 
Length and Format 
Features should be approximately 500 to 1,500 words in length and include a title and one or two discussion 
questions. Features should be sent as an attachment to an email in a double-spaced Word document, and include 
hyperlinks to external sources wherever possible.  
 
Scope and Audience 
The Avid Listener is intended to address the needs of two different audiences at once: undergraduate students in 
music appreciation and music history courses, and the general public, who may not have been previously 
exposed to technically fluent music criticism. All features must therefore have some kind of pedagogical intent 
while being accessible to a broader audience. Rather than avoid musical terminology, we encourage you to 
explain vocabulary as you use it. Imagine how you’d describe your subject to a curious listener in conversation.  
 
NB: The editorial team may choose to make emendations during copyediting to ensure that all features conform 
to The Avid Listener’s style guidelines. 
 
Payment 
W. W. Norton is pleased to offer $100 per feature. 
 
Editorial Team 
Andrew Dell’Antonio is co-editor of The Avid Listener and University Distinguished Teaching Professor at the University 
of Texas, Austin. His research interests include musical historiography, feminist/queer theory, and cultural studies, and he 
has recently written about contemporary popular music and the fashioning of a postmodern critical stance. He is co-author 
of The Enjoyment of Music (W. W. Norton). 
 
Felicia M. Miyakawa is co-editor of The Avid Listener and Independent Scholar based in Austin, Texas. Her research 
interests include Hip-hop music and culture, Black Nationalism, American Popular Music, African-American music and 
literature, gender and pedagogy, and queer studies. She has recently written about spirituals, song traditions, and Hip-hop 
pedagogy. She is series co-editor of Profiles in Popular Music (Indiana University Press) and serves on the Editorial Board 
of the Journal of the Society for American Music. 
 
Michael Fauver is managing editor of The Avid Listener and associate project editor at Norton. He’s studied piano 
performance at the University of Michigan, earned an MFA in fiction from the Iowa Writers’ Workshop, and has received 
fellowships from the Michener-Copernicus Society of America, the Corporation of Yaddo, The MacDowell Colony, and 
the Lambda Literary Foundation. 
 
W. W. Norton & Company has been independent since its founding in 1923, when William Warder Norton and Mary D. 
Herter Norton first published lectures delivered at the People’s Institute, the adult education division of New York City’s 
Cooper Union. The firm soon expanded its program beyond the Institute, publishing books by celebrated academics from 
America and abroad. By mid-century, the two major pillars of Norton’s publishing program—trade books and college 
texts—were firmly established. In the 1950s, the Norton family transferred control of the company to its employees, and 
today—with a staff of four hundred and a comparable number of trade, college, and professional titles published each 
year—W. W. Norton & Company stands as the largest and oldest publishing house owned wholly by its employees. 
 


